
 

Senior Copywriter 
 

MAIN FUNCTIONS: 
Create an applause-worthy experience through your responsibilities as a leader of the R+M team in maintaining R+M’s 
brand voice and developing the strategic communications of clients’ brands. 

 

DUTIES:  
Set the creative voice and tone for our clients’ brands, and assist with the management of these brand relationships. 

 
Guide the creative process, overseeing jobs from concept to completion, and manage projects to ensure deadlines and 
budgets are met. 

 
Collaborate with the team on concepting; creating copywriting for all projects, including advertising, direct mail, 
interactive, social, etc., ensuring voice is on-target, effective, emotional and memorable. Also copy editing and 
proofreading.   

 
Gain an understanding of client’s business, landscape, competitors and target audience. Act as our client’s brand 
guardian ensuring consistency of messaging and tone. Assist with strategic initiatives (positioning and messaging) and 
strategic documents. 

 
Lead in presenting and supporting our work and in identifying brand opportunities and resolving brand challenges. 
 
Work well in a team environment, working closely with all cross-functional team members. Assist in directing and 
growing the creative team. 
 
Educate clients on our role as their extended partner and help to fulfill their strategic and creative needs.  

 
Assist in identifying new business opportunities through cultivation of new and current relationships, consistency of 
delivery, commitment and earned client applause. 
  
Direct and manage freelance writers, designers and other vendor relationships. 
 
Actively pursue continuous learning, development and research on the topics relevant to your focus area, the agency and 
the clients we serve. Take on passion projects as time allows to make R+M even better. 

 

QUALIFICATIONS: 
Experience  

5-8 years experience in concept copywriting (or if being promoted internally, demonstrate proficiency in functions and 
duties of a Copywriter at R+M). Conceptual abilities in both the creative and logical presentation of ideas and messages 
is required. Experience developing strong headlines, writing short and long copy, as well as collaboration on strategic 
documents. 
 
Previous agency experience, or partnering with agencies is required. Experience in a broad spectrum of brand building, 
including the understanding of graphic design aesthetic, is a must. Fluent in MS Office Suite, G Suite, and Creative Suite.  
 

Education  

Bachelor’s degree required. Master’s degree preferred.   
Supervision 

Requires ability to supervise and perform semi-annual performance appraisals for assigned direct reports.  
Attributes 

Willingness to jump in and provide assistance outside of job description as required to achieve team success. A positive, 
enthusiastic attitude is essential. Ability to multi-task and work effectively under pressure. Requires leadership, initiative, 
integrity and self-motivation. Sense of humor required. Must be comfortable with dogs, as we’re a dog-friendly office. 

Physical Effort  
For the most part, minimal. Requires frequent use of computers and other standard office equipment. Also requires travel 
and out of office visits with clients and/or vendors. 
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